
4 AR23

About the Company

Total number of stores, Number of DCs 2 , Net store 
openings

13108

5,663

759

2022

4,904

737

2021

6,414

751

2023

Net Promoter Score (NPS) 3 , % LFL performance 4 , %

Loyalty cardholders in Russia, thousand

1  Number of DCs, stores, and loyalty cardholders, as well as selling space are  
as of the year-end
2  Distribution centres
3  Source: Market research run by Vector in autumn and spring of 2023, 2022 and 2021
4  Here and hereinafter, like-for-like (LFL) sales, average ticket and number of tickets  

are calculated based on the results of stores operated by Fix Price and that were open for 
at least 12 full calendar months preceding the reporting date. LFL sales and average ticket 
are calculated based on retail sales including VAT

Key Figures
(Operational 1 )

Total number of stores  Net store openings

Total selling space, thousand sq. m 

2022

2021

1,3912023

1,225

1,057

2022

2021

632023

60

63

2022

2021

25,700 2023

21,858

16,980

2022

2021

(4.1)2023

10.1

7.2

Retail revenue, RUB million

2022

2021

258,9672023

246,212

203,328

Number of DCs 2
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Key Figures
(Financial 1 )

1  Financial data are for the full year
2  EBITDA adjusted for LTIP (long-term incentive programme) expenses. EBITDA  

is calculated as profit for the given period before income tax, net interest income /
(expenses), depreciation and amortisation, and foreign exchange gain / (loss)

Adjusted EBITDA margin, % 

2022

2021 0.4x

(0.6)x2023

(0.04)x

2022

2021

21,411

21,389

35,7072023

2022

2021

18.62023

19.5

19.2

Revenue, RUB million

Gross margin, % Net profit, RUB million

Adjusted EBITDA 2 , RUB million IAS 17-based (net cash) / net debt to EBITDA ratio

2022

2021

291,8652023

277,644

230,473

2022

2021

34.02023

33.1

31.8

2022

2021

54,2122023

54,198

44,155


